
A DIGITAL MAGAZINE FOR MILLENNIALS WHO SEEK TOP 
EXPERIENCES IN TRAVEL, FASHION, FOOD AND CULTURE



Client Background

*À��Ì��>}>â��iÃ��>Ûi���Ü�ÌÀ>VÌ����Ü�Ì��Ì�i�younger generation who turn to apps for content.
There are 1.3 billion millennials globally of which 72% planned to have traveled in 2017.

That’s approx. $1.4 billion dollars spent on travel by this age group of 25-34 year olds.



FUNCTIONAL
WORK AS PROGRAMMED

RELIABLE
IS AVAILABLE AND ACCURATE

PHASE 1
BUILD A BRAND AND EARN TRUST 
BY ELIMINATING FRUSTRATIONS

PHASE 2
BUILD EMOTIONAL CONNECTION 

AND GROWTH HACK

PHASE 3
ESTABLISH A SENSE OF COMMUNITY 

TIED BY STORIES & SHARING

USABLE
CAN BE USED WITHOUT DIFFICULTY

CONVENIENT
WORKS AS EXPECTED

PLEASURABLE
MEMORABLE EXPERIENCE WORTH SHARING

MEANINGFUL
HAS PERSONAL SIGNIFICANCE

EXPERIENCES

TASKS

OBJECTIVE

Develop a brand and amass 1 Million Unique Users



1.3 BILLION MILLENNIALS GLOBALLY

72% OF MILLENNIALS PLAN TO TRAVEL IN 2017

1.4 TRILLION DOLLARS SPENT ON TRAVEL BY MILLENNI-
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USER RESEARCH

Competitive Analysis



ADAPTIVE

CONTENT UI

ADAPTABLE

USER MANUALLY FILTERS

AUTOMATIC PERSONALIZATION

RICH JOURNALISM EXPERIENTIAL/IMAGE FOCUS

USER RESEARCH

Persona Development



BE ON THE PULSEBE ON THE PULSE

BE WITTY & SARCASTICBE WITTY & SARCASTIC BE CONVENIENTBE CONVENIENTCREATE A SENSE OF CREATE A SENSE OF 
ADVENTURE & A TASTEADVENTURE & A TASTE

 FOR THE  FOR THE 
UNCONVENTIONAL UNCONVENTIONAL 

BE SIMPLE BUT FOCUSEDBE SIMPLE BUT FOCUSED HAVE CONVICTIONHAVE CONVICTION

USER RESEARCH

Brand Development
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INTERACTIVE FEATURES

SHARINGLIVE THE BRAND, PRIZES

USER RESEARCH

Customer Journey
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USER FLOW AND WIREFRAMES

Website & CMS



USER TESTING

Key Findings

AD Revenue Page Views Related Articles



Tone Analyzer & Rapid Eye Movement Studies

USER TESTING

Machine Learning



Taxanomy

USER TESTING

Machine Learning
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Updated Customer Journey





NEXT STEPS

iOS App Experience



NEXT STEPS

iOS App Experience
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